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Fernandez of Maplewood, New Jersey who is
being honored with the 1998 Maple Leaf
Award on this occasion of the 30th Annual
Maple Leaf Award Ceremony.

Ricky Fernandez, a retired high school lan-
guage teacher from the Dover School System,
has been doing volunteer work since the
1960s when he joined the Kiwanis Club, an
organization in which he served a term as
President and is still a very active member.
Working to benefit several children’s causes,
he devoted special energy to the Children’s
Identification Program. Ricky and fellow mem-
bers of the Kiwanis Club provided for free Po-
laroid pictures and fingerprinting of children,
creating a permanent identification of each
child for the parents to have in case the child
disappeared.

As an active member of the VFW Post
10120, Ricky served as commander in 1989
and again as commander from 1996 to the
present. He also served as commander of
American Legion Post 80 in 1975. Since 1992,
Ricky has served as the Maplewood Memorial
Day Parade Chairman, ensuring that Maple-
wood organizations and residents have an op-
portunity to participate in this annual memorial
event. Additionally, Ricky has visited numer-
ous schools to distribute materials for, and to
promote, the ‘‘Voice of Democracy Contest’’
sponsored by the VFW, and he visits hospital-
ized veterans regularly to play games with
them, distribute cash canteen booklets, and
provide friendship and assistance. He also is
a volunteer as St. Barnabas Hospital where
his warmth and generous spirit have made a
significant difference in the lives of many who
have been hospitalized.

Ricky, a member of Maplewood Service
Men’s and Women’s Committee since 1943,
has served as the organization’s Chairman
since 1995, and has since revitalized this im-
portant volunteer effort. For decades, he has
worked tirelessly to ensure that Maplewood’s
service personnel receive newspapers from
home, cards, letters, and holiday gifts as re-
membrance from their hometown of Maple-
wood. In addition to these other services he
has rendered to Maplewood, Ricky also
serves as a member of the Civil Defense and
Disaster Control Committee and has served
as an active member of the Maplewood Citi-
zen’s Budget Advisory Committee. He contin-
ues to teach English as a Second Language
at the Summit Y, and he is an active member
in Morrow Memorial Church where he serves
as Head Usher. He and his wife, Bette White,
are both excellent dancers who have inte-
grated the joy of dancing within their personal
and professional lives.

Mr. Speaker, I ask that you join me our col-
leagues, the family and friends of Ricky
Fernandez, and the Township of Maplewood
in recognizing Ricky’s many outstanding and
invaluable contributions made to the commu-
nity of Maplewood and to the State of New
Jersey.
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Mr. RADANOVICH. Mr. Speaker, fellow
members of the House and Senate, and col-
leagues in the U.S. wine industry, last May
20th to 30th, 1997, I had the opportunity to
again lend my support to an American Delega-
tion of Viticulture and Enology that spent two
weeks visiting and studying all aspects of the
Republic of South Africa’s wine industry.

In April of 1996, I had the opportunity of
providing support and guidance to a similar
trip, the first officially invited U.S. wine delega-
tion to visit the People’s Republic of China
since 1949. A summary of that report, which
is still hailed as a primary source of informa-
tion on the PRC wine industry, was entered
into the Congressional Record of September
28, 1996, Vol. 142, No. 137, pp. E1776–
E1777.

The trip to South Africa, also organized
under the sponsorship of the People to People
Citizen Ambassador Program, was conducted
for the purposes of establishing contacts at all
levels of the South African wine industry, as-
sessing the status and growth of the industry
and identifying the potentials for American
wine interest involvement, including trade,
marketing, investment, and joint venture activi-
ties, as well as the problems that may be en-
countered in pursuing such business interests.

The resulting 72-page delegation report enti-
tled, ‘‘A Window on the Wine Industry of South
Africa,’’ not only addresses the above points
of interest, but provides a current picture of
how the South African wine industry is struc-
tured and operates.

Descriptions are given of the organization
and functions of the various government ele-
ments that have oversight responsibilities for
the nation’s alcohol beverage industry, sup-
porting research institutions, including the Uni-
versity of Stellenbosch’s Viticulture and
Oenology academic program, and other indus-
try/private sector wine education initiatives.
Also, vineyard management and winemaking
practices in South Africa are addressed, along
with site visit descriptions of the nation’s larg-
est wine cooperative, KWV, and several indi-
vidual wineries from the most northerly posi-
tioned wine estate outside of Johannesburg to
wine estates of the Cape Town region.

This report, I feel, given the current national
attention being focused on U.S.-South African
relations, particularly in the field of business
and trade, will serve as a valuable up-to-date
source of information for anyone in the U.S.
wine community who is interested in develop-
ing a business relationship with or in South Af-
rica.

I wish to commend the members of this del-
egation and its leader, Gordon Murchie, Presi-
dent of the Vinifera Wine Growers Association,
for their professionalism in representing the
United States in this valuable fact-finding and
trade relations trip.

It is with considerable pleasure that I offer
the Prologue of this report, which not only
summarizes the potentials and challenges for
American wine industry involvement, but out-

lines how to proceed and who to contact, both
in the United States and South Africa, to es-
tablish business and trade relations.

The full report is available by contacting the
Vinifera Wine Growers Association.

For further information on making contact
with the government or private sector agen-
cies and organizations listed herein, please
contact my Washington, D.C. office.

SOUTH AFRICAN WINE INDUSTRY TRADE AND BUSINESS
OVERVIEW—PROLOGUE

South Africa is a proud nation with a history
that dates back to 1652 when the first Euro-
pean settlement was established by Jan van
Riebeeck and his party at the Cape of Good
Hope.

It is one of the most developed countries on
the continent of Africa. It boasts a highly so-
phisticated national infrastructure of transpor-
tation, communications, social and economic
organizations. The water from the public sys-
tem is potable in the entire country.

But the nation, also, faces some of the most
challenging social, labor, political and eco-
nomic problems of any country. However, as
the post apartheid period was achieved with-
out a major civil uprising, the new South Africa
is a nation of considerable domestic and inter-
national economic promise.

South Africa’s wine industry has a 342 year
history. It is a developed, technologically so-
phisticated and fully modern industry. Gen-
erally, the level of viticultural and ecological
practices and research are equal to any wine
producing nation.

With a population of approximately 43 mil-
lion, a growing consumer base, and a devel-
oped product distribution and marketing sys-
tem, the growth of domestic wine sales should
continue to increase, inhibited only by the in-
dustry’s inability to produce sufficient quan-
tities to meet consumer demand. This is also
true of South Africa’s potentials of marketing
its premium wines on the international market.

Overall, if the South African wine industry
can resolve the problems of limited water re-
sources and lack of a dependable, trained,
skilled, and affordable work force, there is little
reason that South Africa cannot become a
major wine exporting nation.

The climate and opportunities for American
wine industry joint venture and investment ac-
tivities, as well as for the exporting of Amer-
ican wines to South Africa, are considerable.
However, interested parties should first con-
duct an economic feasibility study on shipping
bottled wines to the South African market. As
the consumer base grows in South Africa, the
appeal of international products also grows.
The possibility of a joint venture arrangement
of shipping bulk wine to South Africa for local
bottling and marketing at competitive prices
would appear most doable.

One of the present drawbacks to doing busi-
ness with South Africa, particularly as it ap-
plies to the alcohol beverage industry, is the
complexity and diffusion of the government’s
bureaucracy that deals with the importation of
alcohol beverage products. The number of
government and quasi government entities
that have jurisdiction or partial jurisdiction over
taxes, tariffs, licensing, quality control, authen-
tication of origin, etc., is confusing to say the
least.

This is a situation that the South African
government and the wine industry are well
aware of and are in the process of trying to re-
structure to be more export-import business
friendly.
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For the immediate future, however, it would

appear that foreign wine interests should con-
sider contacting and working through one of
the established commercial agents in South
Africa who knows how to work his or her way
through the maze of import regulations and
necessary paper work.

For more complete information than con-
tained in this report, a starting point for any-
one interested in doing business with South
Africa would be to contact the U.S. Depart-
ment of Agriculture, Foreign Agriculture Serv-
ice, Africa Desk, Washington, D.C. (Paul Hoff-
man, Africa Area Officer); and for current mar-
ket information, contact the Department of Ag-
riculture, Foreign Agricultural Service, Trade
Assistance and Promotion Office, Washington,
D.C.; or contact directly the U.S. Foreign Agri-
cultural Service in Pretoria, South Africa. Addi-
tional information can be obtained by contact-
ing the U.S. Department of Commerce, Inter-
national Trade Administration, South Africa
Desk, Washington, D.C., (office Industry Spe-
cialist for the Alcohol beverage industry is
Donald Hodges); and the U.S. Trade Informa-
tion Center for current commercial and eco-
nomic information regarding South Africa.

South Africa is a signatory to the Tokyo
Round Agreement on Import Licensing Proce-
dures. Among other products, alcohol bev-
erage products require an import permit which
the South African importer or foreign exporter
agent obtains from the Directorate of Import
and Export Control within the Department of
Trade and Industry.

Since the end of the trade embargo in 1994,
U.S. companies can freely engage in trade ac-
tivities with South Africa. But, again, it would
be advisable for interested industry parties to
check with several of the U.S. and South Afri-
can industry-related government and private
sector entities for advice and up-dated data on
current export (e.g., tariff rates and customs
valuations) and business regulations and pro-
cedures. For example, the Department of
Commerce maintains a U.S. and Foreign
Commercial Service (U.S. & F.C.S.) office in
Johannesburg and a branch office in Cape
Town. U.S. companies/individuals interested in
doing wine-related business in South Africa
may wish to contact these offices directly for
further advice, information and recommended
contacts: U.S. Foreign and Commercial Serv-
ice, c/o American Consulate General, Johan-
nesburg, S.A. and U.S. Foreign and Commer-
cial Service, Johannesburg, or Cape Town,
American Consulate General, c/o Department
of State, Washington, D.C.

Also, there are a number of U.S. and South
African business organizations both in Wash-
ington, D.C., and in South Africa that are good
sources of information and potential business
contacts. They include the following: American
Chamber of Commerce in Southern Africa;
U.S.-South Africa Business Council, Washing-
ton, D.C.; and Investor Responsibility Re-
search Center, Inc. (IRRC), Washington, D.C.
The IRRC publishes a number of informational
materials about American business activities in
South Africa.

For information on possible U.S. govern-
ment assistance in the establishment of joint
venture capital development projects, e.g., an
American equipped bottling plant, contact the
U.S. Trade and Development Agency, Africa
Division, Washington, D.C., Mr. John Richter,
Director.

For more information on import permits,
contact the Director of Imports and Exports,

Department of Trade and Industry, South Afri-
ca.

For more information on import policy and
tariffs, contact the Commissioner, Customs
and Excise Administration, Department of Fi-
nance, South Africa; South African Import and
Export Association; South African Chamber of
Business (SACOB); South African Foreign
Trade Organization (SAFTO); or Embassy of
South Africa, Economic/Commercial Section.

Additionally, if one has an interest in mar-
keting a U.S. wine product in South Africa,
there is the benefit of being able to access an
in-country modern public media network and
advertising resource. For further information
on advertising agencies and advertising pro-
grams in South Africa, inquiries should be di-
rected to the Association of Advertising Agen-
cies, Johannesburg, S.A.

Current customs duties payable on importa-
tion of wine to the Republic of South Africa:
Fortified—customs duty, .31 per liter; excise
duty, .5315 per 100 liters; vat payable, 14%.
Unfortified—customs duty, .31 per liter; ex-
cise duty, .36 per 100 liters; vat payable,
14%.

The South African wine industry has made
great strides forward with the application of
modern scientific viticultural and enological
practices and the use of state-of-the-art pro-
duction equipment. The continuing research
into varieties, soil types, disease and plant
quality control, fermentation, etc., at the na-
tion’s research facilities will help ensure the fu-
ture growth and economic viability of the
South African wine industry.

American business involvement in the evolv-
ing South African wine industry is worth inves-
tigating!

Members of the Delegation: Gordon W.
Murchie, Delegation Leader and President, Vi-
nifera Wine Growers Association, Alexandria,
Virginia; Professor Lena B. Brattsten, Depart-
ment of Entomology, Rutgers University, Jack-
son, New Jersey; Leah J. Jones, Wine Label
Sales, FP Label Company, Napa, California;
Carolyn J. Kelley, M.Ed., Wakefield, Massa-
chusetts; Michael & Jacque Martini, Louis M.
Martini, Calistoga, California; Anita J. Murchie,
Delegation Reporter, VWGA; Albert A. Oliveira
Basport Vineyard, King City, California; Donna
M. Oliveira, Amaral Vineyard, King City, Cali-
fornia; Sharon Osgood, Esq., Law Offices of
Sharon Osgood, Grand Island, New York;
Wilburt E. Rojewsky, Alasco Rubber & Plastics
Corp., Belmont, California.
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Mr. SHERMAN. Mr. Speaker, I rise today to
pay tribute to David Bloome, the creator of the
Eco-Heroes Program, a community action pro-
gram organized by the UCLA Policy Forum in
conjunction with the U.S. Forest Service, the
California Environment Project and the Los
Angeles Unified School District. This program
educates high school students about protect-
ing the forests and encourages them to per-
form community service.

William Inge wrote that ‘‘The aim of edu-
cation is not of facts but of values.’’ David
Bloome, for more than a decade, has man-

aged community action programs that promote
activism as well as awareness. His efforts had
their genesis while he was still a student at
UCLA when he initiated one of the largest cur-
riculum reforms in the University’s history.
Working with the administration, faculty and
students, David developed a new foreign lan-
guage policy for all undergraduates.

While on the staff of the UCLA Alumni As-
sociation, he conceived and implemented Tar-
get Literacy, a nationally recognized program
that recruited university alumni as tutors in
schools throughout California. His endeavor
was awarded the 1991 National Education
Gold Medal from the Council for Advancement
and Support of Education and adopted as a
model by universities across the nation. Under
his direction, the UCLA Alumni Scholars Pro-
gram was re-organized so that volunteer par-
ticipation in its projects increased by 800%.

The Eco-Heroes program is another exam-
ple of David’s dedication to motivating the
youth of the community. This pilot program
has made students more aware of their roles
and responsibilities in the natural environment.
Students from El Camino Real High School in
the San Fernando Valley and Garfield High
School in East Los Angeles have been given
the opportunity to participate in a series of
educational in-class briefings and on-site
projects in the Angeles National Forest. Not
only were they educated about the environ-
ment, they also assisted with important tasks
such as litter abatement and tree planting, in-
cluding the removal of over 350 pounds of
trash and recyclables. This program exempli-
fies David’s tireless effort to ensure the edu-
cation of future generations.

Mr. Speaker, distinguished colleagues,
please join me in honoring David Bloome for
his service as an administrator at UCLA’s
School of Public Policy and Social Research,
and for his continual work to foster action and
education in the community. He is a role
model for our education system and an exam-
ple of how we must reach out to others
around us if we wish to ensure a bright future
for our children.
f
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Mrs. EMERSON. Mr. Speaker, 50 years

ago, in rural Southern Missouri, a small group
of individuals banded together and decided
that there needed to be an organization for
young girls in Missouri’s Bootheel. Today, I
rise to pay tribute to the more than 146,000
girls and young women who heard the call
and who have been a part of the Girl Scouts
in this most Southern area of the State.

Thanks to the hard work and tireless dedi-
cation of the Cotton Boll Area Girl Scout
Council, today the hard work of the past 50
years is a bright and shining reality for South-
ern Missouri’s young women. Officially char-
tered in 1948, the Council serves girls from
kindergarten through high school in a nine-
county region including: Scott, New Madrid,
Mississippi, Pemiscot, Dunklin, Stoddard, But-
ler, Ripley and Carter Counties. In fact, two of
my staff members are veterans of the Cotton
Boll Area Girl Scouts.
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